
Launch of BSA Motorsports 
 
Corporate Alliances and the BSA Marketing Group are excited to announce the launch of BSA 
Motorsports. This program will begin its national inaugural season in March 2010 with the 
unveiling of the Boy Scouts of America’s No. 19 entry into the IZOD IndyCar® Series. The open-
wheel series features the most technologically sophisticated race cars in our nation, and team-
ing with Dale Coyne Racing (DCR) will provide an unparalleled opportunity for Scouting youths, 
volunteers, and councils to leverage this exciting and highly marketable platform. 
 
By utilizing the excitement and high-tech nature of Indy-style racing cars as a platform to 
promote science, technology, and math to those involved in Scouting, this multiyear program 
will be foundational to reaching America’s youths in 2010. Through this exposure, our goal is 
to increase youth interest in the concepts of engineering and math in ways that are fun and 
relevant to them. 
 
The Boy Scouts of America’s No. 19 IndyCar entry will compete in the 17-race 2010 IZOD Indy-
Car® Series schedule. Local Boy Scout members and volunteers will participate in exciting 
activities at the track and have other unique opportunities at all races. The team will appear 
at Scouting events, including the 2010 National Scout Jamboree. 
 
The BSA Motorsports experience 
This platform has been created to extend the BSA brand nationally in new and exciting ways, 
and bring direct value to councils by supporting their efforts in: 

Membership growth and retention 
Volunteer recruitment 
Fund-raising 
Marketing 

 
Some of the tactics used to accomplish this are, but not limited to: 
Membership growth and retention 

Kiosks at the tracks with local troop support manning the booths 
Having the driver make in-market appearances during racing events 
Scout day at the tracks 
Prerace ceremony involvement 

 
Fund-raising 

Donor cultivation through entertainment and exclusive access at the races 
Popcorn sales at the tracks 
Merchandising 
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Marketing 

Local PR support by units and councils 
Volunteer recruitment 
Alumni reconnection strategies 
PSAs, announcements, and marketing materials at the tracks 
Possible inclusion/mention of the BSA through ABC and Versus TV broadcasts 

Statement of purpose 
With specific attention paid to the key BSA guiding principle of providing every eligible youth 
an opportunity to be involved in a quality Scouting experience, the BSA Motorsports platform 
has been designed to be a programmatic resource that serves as a customizable extension to 
existing council activities. As such, we will strive to build relationships with visionary organiza-
tions and sponsors that work to educate, inspire, and invest in the continued development of 
our youths, particularly in the areas of science and technology. 
 
In doing so, our goal is to provide local councils the opportunity to increase their capacity in 
the areas of money, manpower, and marketing by facilitating strategically exclusive access to 
venues, drivers, and teams in the highly visible sport of IndyCar racing (sanctioned by the Indy 
Racing League), and eventually other motor sports series. 
 
The Scouting experience bottom line 
“It was a really great time—one of the best of my life. It was so cool to see what happens be-
hind the scenes of a race, meet the crew, and sit in the car. I felt like a real driver. This was my 
first race, and it was amazing! I am now a race fan and really appreciate the opportunity to 
have this experience. It’s something I will remember forever.” 
 —Boy Scout member—Plano, Texas  
     Texas Motor Speedway, 2009 
 
A Web page has been created at www.scouting.org/motorsports and will be available for 
viewing following our national press announcement at 2 p.m. (CST) on Monday, January 11, 
2010. 
 
For more insight about the launch of BSA Motorsports, we invite you to join Chief Scout Ex-
ecutive Bob Mazzuca and the CEO and owner of DCR, Dale Coyne, at a national press tele-
conference at 2 p.m. (CST), January 11, to announce this exciting program.  The call-in num-
ber is 866-475-2663, pass code 6674241.  (International callers should dial 00-1-847-413-
3137.) Please note this will be a listen-only format.  
 
If you receive any calls in regard to BSA Motorsports or the press release, please contact Eric 
Moore at 972-580-2212 or eric.moore@scouting.org. 
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Boy Scouts of America Races into a New Decade with Dale Coyne Racing 
Connecting youth through leadership and education 

IRVING, Texas—January 11, 2010—The Boy Scouts of America (BSA) and Dale Coyne Racing 
(DCR) today announced that the two legendary organizations are teaming up to promote family 
fun and education through a new BSA IndyCar venture. Scouts can experience the BSA’s No. 
19 IndyCar entry throughout the 17-race 2010 IZOD IndyCar® Series schedule, including the 
“greatest spectacle in racing,” the Indianapolis 500. 
 
The No. 19 car will help commemorate the 100th Anniversary of the BSA, the nation’s largest 
youth-serving organization. The BSA and DCR plan to utilize the high-tech nature of IndyCar-
style cars as a platform to promote science, technology, and math to those involved in Scout-
ing. 
 
“Racing is a modern-day way to connect with youths and to further Scouting’s dedication to 
expanding tomorrow’s leaders through education, math, science, and engineering,” stated 
Chief Scout Executive Bob Mazzuca. “We are grateful to Dale and Gail Coyne and their entire 
racing team for making this incredible opportunity possible.” 
 
“This is a program with true heart,” commented race team owner Dale Coyne, “from watching 
a young boy’s first pinewood derby to helping him learn and apply the disciplines of science 
and technology using the excitement of IndyCar. The message we will convey is the signifi-
cance of education and the value of preparing for a rapidly advancing hi-tech world.” 
 
Through the IndyCar program, Scouts and volunteers will have fun and exciting participation 
opportunities at the tracks throughout the year. The Boy Scouts of America and Dale Coyne 
Racing collaboration provides an unparalleled opportunity to reach out to America’s youths 
with a strong emphasis on science, technology, engineering, and math. 
 
About the Boy Scouts of America 
Serving nearly 2.8 million young people between the ages of 7 and 20, with more than 290 local 
councils throughout the United States and its territories, the Boy Scouts of America is the na-
tion’s foremost youth program of character development and values-based leadership train-
ing. For more information on the Boy Scouts of America, please visit www.scouting.org. 
 
About Dale Coyne Racing 
For more than 27 years, Dale Coyne Racing has competed in IndyCar-style racing. The team 
enjoyed a successful 2009 IndyCar Series season with a win at Watkins Glen, and finished ninth 
in the season points standings. Please visit www.dalecoyneracing.com for more information 
about the Boy Scouts of America’s No. 19 IndyCar entry. 

 
### 
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EDITOR’S NOTE: Please join us on our teleconference today at 2 P.M. CST. The call-in number is 
866–475–2663, pass code 6674241. International callers should dial 00–1–847–413–3137. 
 
Media contacts: 
Boy Scouts of America 
Eric Moore 
eric.moore@scouting.org 
972–580–2212 
 
Dale Coyne Racing 
Dan Martens 
MISIX, Inc. 
dmartens@misixinc.com 
847–245–4188 
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